
 

 
 

Ambuja Cements’ Contractor Loyalty Program ‘Ambuja Abhimaan’  
bags top spot at  MINT Marketing Summit 2021 
 
Mumbai, October 25th, 2021: ‘Ambuja Abhimaan’, the much sought after contractor loyalty pro-
gramme from Ambuja Cements Ltd. has bagged the top spot. The Loyalty Program has emerged 
a winner under the category ‘'Best Use of Influencer Marketing” in B2C Content marketing 
category at the recently held MINT Marketing Summit 2021.  
 
Overcoming stiff competition and conforming to stringent assessment paramters, “Ambuja Ab-
himaan’ showcased its efforts that are built on the three strategic pillars of relationship, 
knowledge and skill building, and rewards, Ambuja Abhimaan was launched to foster sustainable 
engagement and encourages the contractors to choose sustainable products, and incorporate 
sustainable construction practices in their projects. This holistic approach offers a transactional 
and transformational value beyond long-term relationship. 
 
‘Ambuja Abhimaan’ program aims at the total empowerment of Contractors and helps to estab-
lish them as successful project builders. This is made possible by addressing and fulfilling all of 
their unmet needs such as recognition, upgradation and formal trainings. Through Abhimaan 
platform, contractors are being trained to upgrade their knowledge and skills with the help of 
various need based workshop modules on technical as well as project management skills. Cer-
tification and empanelment by Ambuja further helps them to build credibility and trust at the mar-
ket place. 
 
Mr. Neeraj Akhoury, MD & CEO, Ambuja Cements said, “The award is a recognition of our 
efforts to constantly strengthen relationships with our stakeholders. Our loyalty program, Ambuja 
Abhimaan is designed to inspire and involve key stakeholders in sustainable construction prac-
tices and solutions. As a responsible organization, we remain committed to empowering our 
partners with the requisite knowledge and skillsets to choose right and sustainable products, 
sustainable construction practices and build a stronger and durable home.” 
 
In 2021, despite the pandemic and ensuing lockdown, this program was scaled up across all our 
core markets enrolling over 70,000+ key contractors. It also helped to strengthen both business 
and relationship with contractors. This award recognizes the constant efforts of the company to 
strengthen its stakeholder touchpoints and build higher engagement. 
 
 
About Ambuja Cement: 
Ambuja Cements Ltd. is a member of Holcim, the global leader in innovative and sustainable building solutions. 
Among the leading cement companies in India with a capacity of 29.65 million tonnes, Ambuja Cement has five 
integrated cement manufacturing plants and eight cement grinding units across the country. Ambuja Cement has 
provided hassle-free, home-building solutions with its unique sustainable development projects and environment-
friendly practices since it started operations. The Company has many firsts to its credit – a captive port with four 
terminals that has facilitated timely, cost-effective, cleaner shipments of bulk cement to its customers. To further 
add value to customers, the Company has launched innovative products like Ambuja Kawach, Ambuja Roof Special, 
Ambuja Compocem and Ambuja Cool Walls, under the umbrella of Ambuja Certified Technology, which help in sig-
nificantly reducing carbon footprints. Its sustainable operations and initiatives help advance the Company’s philos-
ophy of contributing to societal well-being. For more details, visit http://www.ambujacement.com. For queries, 
please write to corporate.communications@ambujacement.com 
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